
 



Coaching extends far beyond that of one 

day in the Media Center. Prior to coaching 

day, teams prepare questions for the  

business coaches as well as an initial pitch. 

Coaches provide constructive feedback and 

challenge students to further develop their 

pitches. Students then implement the  

insight gained from the coaches to continue 

to mold and enhance their ideas—

ultimately leading to viable solutions for the 

company to actually implement.

From designing a theme park during day one of launch to 

the culminating event at Fort Financial’ s headquarters,  

students engaged with each step of the case process. They 

rose to the challenge to read context clues and identify 

stakeholder perspectives to swiftly develop and adapt  

techniques that foster positive relationships and drive  

optimal performance. While the difficulty level may be  

rising, the hard work of the sophomore class is increasing 

right along with it!


